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SINGULUS TECHNOLOGIES
remains steadily positioned 
for growth and earnings 
With a consistent focus on its core
competencies, since the management
buyout SINGULUS TECHNOLOGIES
has transformed itself to the global
leader of systems and equipment for
optical storage media within a time
span of ten years. Operating and
acting according to the principles of
profitability always remained in the
spotlight.

SINGULUS TECHNOLOGIES is the
only equipment producer in the
world offering the entire value-added
chain for the manufacturing of 
optical disc: The products range
from mastering and injection molding
to replication lines. With the set-up
of a high degree of the depth of the
value-added chain, SINGULUS
TECHNOLOGIES was successful 
in broadening the range of products
offered to customers in the past 
couple of years. Therefore, the 
positioning of SINGULUS 
TECHNOLOGIES in the optical disc
segment is one of kind in the world. 

SINGULUS TECHNOLOGIES’ 
declared goal is to integrate the new
formats HD DVD and Blu-ray into this
structure as well. With the acquisition
of STEAG HamaTech in January
2006, SINGULUS TECHNOLOGIES 
is also excellently positioned world-
wide in the future for machines for
recordable formats.

SINGULUS TECHNOLOGIES still
considers the market for machines 
to produce optical disc as its core
competence. 

In addition, new business areas are
intended to contribute to sales and
earnings in the future.

Company Profile. 
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The BLU-LINE.  
At the beginning of October 2005 the
production systems for Blu-ray lines
were delivered to key customers.
Thus, SINGULUS TECHNOLOGIES 
is the first European supplier of lines
being able to record Blu-ray machines
in test production at five major 
customers in Europe and the US.

SINGULUS TECHNOLOGIES 
extensively progresses the further
development of the production
systems to a dual layer production
machine.

New Products.

New Products [ The BLU-LINE ]
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HDTV – The New Dimension of Television
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Just imagine: You only see through foggy 
glasses and all of a sudden you have a clear
view. At least this is the way a commercial of 
a renowned German consumer electronics
chain answers the question: “What is HDTV
actually?” 

With a five times better picture quality the
new digital high-definition TV is a completely
new dimension of watching television. The
resolution of 1920 x 1080 pixel compared 
with the current devices with 720 x 576 pixel
provides a significantly sharper and more 
detailed picture with rich colors – in a nutshell:
definitely more fun watching television. 

In Germany, the first digital TV programs
started at the beginning of 2006. On a global
scale the format was already introduced some
time ago. For example, in the US the sale of

HDTV capable devices already increases by
about 50 % per year. The producers expect
that volume sales will even continue to rise in
the future (sources: Sony, American Consumer
Electronic Association). And in Japan, six million
households are already using the new technology
and almost all the big TV station broadcast
digital HDTV.

Europe is catching up.
Europe is starting to wake up slowly. A consider-
able boost in the penetration of HD capable
technology is expected for 2006. In particular
the broadcasting of the Soccer World Cup in
HDTV will contribute to this trend. Eventually,
also the Soccer World Cup in 1974 only started
the transition from black-and-white TV to color
TV. According to a study by the research insti-
tute Datamonitor published in mid-2004, up to
4.6 million households are expected to have HDTV
displays in Europe by the year 2008 already. 

HDTV – The New Dimension 
of Television 
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However, featured programs were still scarce
here in 2005. In addition to 1080, a Belgium
station starting in 2004, Pro 7, Sat 1 and
Premiere have been broadcasting several test
programs in high-resolution quality since fall
2005. At the beginning of 2006 these stations
started to broadcast in HD-quality on a regular
basis. The target is to enable the reception of
this completely new quality through satellite
and cable as well. 

In addition, according to research it is expected
that HD capable players and drives will be
significantly cheaper from the beginning than
DVD players when they were introduced in 1997.
While a DVD player cost more than € 500 at
the outset, HD capable players are expected to
be offered around € 300 - 400. A subsequent
decline in prices and the trend towards a mass
market will materialize considerably faster than
experienced with the launch of the DVD.

_HDTV – Up to 1920 x 1080 Pixel _HDTV – The new dimension 
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are requirements for enjoying high-resolution
television quality. As an orientation for the 
consumers the European Information & Commu-
nications Technology Industry introduced its
own seal of approval - the “HD Ready” logo.
This only concerns displays and identifies 
devices which meet the minimum requirements
of the HDTV format. Reception, playback 
and other player devices are expected to be
awarded the protected HDTV approval of the
European HDTV Forum as a quality feature.

The new dimension is on its way.
Market observers expect that more and more
programs of public and private TV stations in
Germany as well will broadcast in HDTV quality
in addition to the standard format. The transition
from today’s TV standard to HDTV is necessary
if Germany wants to keep up with the techno-
logical change that is taking place all over the
world.

HDTV – The New Dimension of Television
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With the clarity of the pictures comes the
data surge.
The breakthrough of the digital HD television is
scheduled for the same time as the launch of
the new memory intensive media HD DVD and
Blu-ray. These still competing formats have
something in common: necessarily, their storage
capacity exceeds the capacity of regular DVDs
many times. This is because the high-resolution
TV-pictures require enormous amounts of data.
Compared with ordinary broadcasting a HDTV
channel requires four to five times the transfer
rate and works with a data rate of 25 MBits
compared with only 4 to 6 MBits used for the
PAL standard. Of course, the recording and
transfer technologies have to be adjusted for this.

Upgrading for the television of the future.
Not only the hardware for recording, but also the
devices for the reception have to be upgraded.
A HDTV capable plasma or LCD television set
with high resolution or a HD capable Sat-receiver

Storage capacity of optical discs

CD DVD HD DVD Blu-ray Disc

Capacity [GB]
Single Layer 0.7 4.7 15 25
Dual Layer – 8.5 30 50

Laser infrared red blue blue
Wave length [nm] 780 650 405 405

Min. Pit length [nm] 833 400 204 150
Track Pitch [µm] 1.6 0.74 0.40 0.32
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HD-ready: display for HDTV. 
A TV-set or a projector has to meet
the following specifications to be
awarded the ‘HD-ready’ logo and
therefore to be compatible with
HDTV receivers:

_Resolution: minimum of 720 native 
lines in 16:9 format

_YUV component input (or component
through VGA/DVI-I)

_HDMI input (or DVI with HDCP)
_picture signals available for analog 
or digital processing, including the 
correct formats: 
1280 x 720p, @ 50 Hz and 60 Hz
1920 x 1080p, @ 50 Hz and 60 Hz



At a Glance Key Figures

March 24, 2006 10:00 AM Annual Press 
Conference

1:00 PM Analysts’ Meeting

May 9, 2006 1st Quarter Results

June 23, 2006 10:30 AM Annual General 
Meeting
Hermann-Josef-Abs 
Hall, Frankfurt am Main

August 2, 2006 2nd Quarter Results

November 6, 2006 3rd Quarter Results

Key Figures

Corporate Calendar 2006

The consolidated financial statements of the years
2001 and 2002 were drawn up according to US
accounting standards (US GAAP), the statements

of the years 2003 to 2005 pursuant to International
Financial Reporting Standards (IFRS).

[US GAAP] [US GAAP] [IFRS] [IFRS] [IFRS]

2001 2002 2003 2004 2005

Sales (gross) [in mn. €] 225.5 290.6 362.6 439.5 244.4

Sales (net) [in mn. €] 213.3 278.8 348.8 423.5 232.3

Sales Germany [%] 7.0 6.0 5.3 10.1 13.3

Sales Rest of Europe [%] 26.0 31.0 31.4 30.1 36.5

Sales Americas [%] 23.0 34.0 21.3 24.3 20.1

Sales Asia [%] 44.0 29.0 40.3 33.7 24.4

Sales Africa & Australia [%] – – 1.7 1.8 5.7

Order intake [in mn. €] 212.0 293.3 382.7 417.6 248.7

Order backlog [in mn. €] 55.7 58.5 90.4 56.7 60.9

EBIT [in mn. €] 40.2 52.7 68.4 72.6 2.1

EBIT margin [%] 18.9 18.9 19.6 17.1 0.9

Earnings before taxes [in mn. €] 42.5 54.5 70.9 73.9 3.3

Net profit [in mn. €] 27.9 36.6 44.5 46.8 7.3

Operating cash flow [in mn. €] 16.3 20.9 18.4 49.1 8.3

Net cash flow in % of sales [%] 7.6 7.5 5.3 11.6 3.6

Tangible assets [in mn. €] 9.3 14.6 15.8 13.9 12.9

Financial assets [in mn. €] 3.2 16.6 13.0 31.2 31.2

Current assets [in mn. €] 165.6 207.9 256.9 284.9 238.8

Shareholders’ equity [in mn. €] 135.4 181.6 227.1 249.6 255.5

Equity ratio [%] 72.2 69.0 69.4 63.0 71.0

Balance sheet total [in mn. €] 187.7 263.3 327.0 396.0 359.9

Research & Development [in mn. €] 8.3 16.2 16.3 22.8 19.4
(in % of net sales) [%] 3.9 5.8 4.7 5.4 8.4

Employees (as of Dec. 31) 367 502 599 736 636

Weighted average  
shares outstanding, basic 36,361,342 36,792,112 36,986,738 36,769,485 35,065,241

Weighted average 
shares outstanding, diluted 37,941,709 38,589,372 36,986,738 36,769,485 35,065,241

Net profit [€] 31.50 12.52 16.70 12.90 14.50

Earnings per share [€] 0.77 0.99 1.20 1.27 0.21
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HDTV – With a five times better picture
quality the new digital high-definition 
TV is a completely new dimension of
watching television. The resolution of 

1920 x 1080 pixel provides a signifi-
cantly sharper and more detailed
picture with rich colors – in a nutshell:
definitely more fun watching television. 

HDTV — The New Dimension of Television 
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